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about

OVERDUE is a new bi-annual print and digital magazine created by a collective of 
industry insiders. Founded by photographer Andrew Kimber and make-up artist 
Natasha Lakic and collaborating with an affluence of experienced contributors to 
create a title that resonates aesthetically with the reader, delivering covetable fashion 
shoots and quotable articles.

The magazine launched its first issue in September, and looks to define itself as 
leading the new vanguard of fashion titles, housing a carefully crafted selection of 
print stories and shoots framed by engaging articles and features.  

The concept of OVERDUE draws heavily on the heritage of print titles that put 
beauty first – the beauty of fashion, art and artistry.  Conveying a fresh twist on 
the golden era of print and setting a new agenda with craftsmanship taking centre 
stage.  The pages of OVERDUE surge with creativity and are led by a strong vision 
to engage.  

The founders:

Andrew Kimber studied graphic design and photography before landing his first job 
assisting Ram Shergill for five years where he worked on shoots for Vogue, Harper’s 
and Tatler with celebrities including Dame Judy Dench and Cilian Murphy.  His 
growing credits include Design Scene, Latest, Magnify and Schön.

Natasha Lakic is a self-taught make-up artist who later honed her skills assisting 
Visionaire founder James Kaliardos and Estee Lauder’s creative director Tom 
Pecheux at all the major fashion weeks.  She has worked with numerous celebrities 
and cosmetic heavyweights such as L’Oréal.  Most recently she created looks for 
Ziad Nakad and Antonio Grimaldi at Paris Haute Couture Fashion Week.    

OVERDUE the brand – beauty, aesthetic, collaboration, innovation, agenda.
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team

Editor-in-Chief

Andrew Kimber

Creative and Beauty Director

Natasha Lakic

Art Director

Tess Savina

 

Beauty Editor

Miranda Wilkinson

 

Celebrity Editor

Kieron Lavine

 

Junior Fashion Editor

Thomas Brooks

Creative Production

Studio Bajek

 

Senior Designer

Ieva Misiukonytė

 

Junior Designer

Anne Danao

 

Sub Editor

Lizzie Barron

 

Post Production

Kimber Studio 

 

Printed by

Park Communications Ltd
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target audience

WOMEN | 65%

MEN | 35%

18-24 | 22%

25-34 | 37%

35-44 | 26%

44+ | 15%

AB PROFILE 71%
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Dimensions: 209.5mm x 273mm 

Perfect bound

Inside: 130gsm Silk Art Paper

Cover: 300gsm Silk Matt Lamination 

 

Frequency: 2 issues per year 

Print Circulation: 500 anually 

Segment: Fashion, Beauty & Lifestyle

print
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Inside front cover 

Front half double page spread

Contents: Masthead 

First half or page specified position 

Inside back cover

Outside back cover

advertising options
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OVERDUE has garnered thousands of organic 

online views and followers through unique, 

creative and inspirational content.  

 

Age

18-24 - 38%

25-34 - 45%

35-44 - 10%

45+ - 7%

 

Identified Gender

Female 61%, Male 39% 

 

Location

1. United Kingdom

2. United States 

3. France

4. Italy

5. Spain 

 

Social Media following since the launch in 

early September 2019: 1400 with a stable 20% 

monthly organic growth 

 

Total Social Media following of the Creative 

Collective: 27,ooo

online
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advertising online

Stickied 
Post

Post Title

Post excerpt: 
a short introduction to the post content

Regular 
Post

Post Title

Post excerpt: 
a short introduction to the 
post content

OVERDUE offer two online advertising 

options, a stickied post for two weeks (14 days) 

and a regular post for two weeks (14 days). 

All advertising posts will be shared across our 

social media platforms including Instagram and 

Facebook stories. 



creative collaborations
OVERDUE have a fantastic team of creative 

individuals ready to work with you to produce 

content that suits your needs and showcases 

your brand to its full potential. 

Whether it be an advertorial, a look book, a 

campaign or any other content you would like 

the OVERDUE team to sprinkle our magic 

on, we have the creatives to produce stunning 

visuals tailored to your requests and budget. 

Please do email us to discuss your next project:

info@overduemagazine.com 
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issue #002 ‘NOSTALGIA’
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We are fashionably late, and with good reason. Whilst we sit in isolation 

due to Covid-19 I often ponder the future of not only fashion publishing, 

but of the industry as a whole. We are in times of desperation and hope. I 

therefore felt it important to continue as planned, albeit a little later, and 

bring you our Spring/Summer 2020 issue of OVERDUE. We’ve called 

it ‘Nostalgia’, with th e aim of giving our readers some much-needed 

escapism – storiesand articles to indulge in and photography to inspire. 

Our second issue stemmed from an idea to look back at the fashion and 

beauty that brought us into the current decade. When we first discussed 

this at our team meeting, we all lit up with excitement. We shared 

screenshots from our favourite Nouvelle Vague films, Twiggy eye make-

up, the Prada campaigns we all know and love, glam rock icons and pop 

stars. We were all enthused and excited at the prospect of looking back at 

the seminal eras that inspired us to start the magazine in the first place.

The incredible Sofa Pletneva graces our cover with a nostalgic image 

reminiscent of vintage elegance and the time of the birth of fashion 

publishing. Our fantastic creative production team, Studio Bajek, sent me 

nothing more than a Polaroid of our cover star, knowing that we would 

immediately be on the same unspoken page. Within 12 hours we managed 

to arrange a photoshoot the day before Sofa was due on a flight to Russia. 

Post shoot I drove straight to the office to start the edit knowing that we 

had the cover and wanting to see it come to life. As we wait for the world 

to settle, no one knows what shape our lives and industry will be in on 

the other side. We hope you enjoy this little world of nostalgia that we 

brought to you and wish you all a safe return to the future.

ANDREW KIMBER, Editor-in-Chief
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